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LETTER FROM CHAIRMAN FOR ANNUAL REPORT
Dear Members,
I am pleased to report to you that we have had another successful year at the American Peanut Council and
in the peanut industry in general. Overall, we had a
good crop in 2014 which has allowed for the continued
unprecedented growth in exports. Exports to Europe
have remained particularly strong.
The peanut genome project continues on course and
the U.S. hosted the international genomics consortium
meeting in Savannah this year. The successful completion of this project over the next four years will provide
our seed breeders with the tools to quickly find markers
for such desired traits as disease resistance, drought tolerance, and nutritional enhancements within peanut species to much more quickly bring these improved seed varieties to the market. I would like to thank everyone who
has made pledges.
We continue our efforts in promoting food safety with continuation of the prevalence of salmonella in raw shelled
peanuts study and food safety courses. The Council also just
updated the farm level sustainability study which was last
done in 2008. The Council has added a new staff member.
Christina Taylor who came on in January as Office Manager
and has brought excellent computer and graphic design skills
to the position. Our staff in Alexandria and London, in addition to representative agencies in Canada, Japan and Mexico,
continues to keep us abreast of food safety, pesticide, marketing and other issues that impact our business as well as interact with the media.
It has been my pleasure to serve as your Chairman for the past
year. I look forward to remaining engaged in 2014 as we build
on the successes from this past year.
Sincerely, Joe West, Chairman of the Board

APC MISSION STATEMENT

T

he APC serves its members by supporting
the general health & welfare of the peanut
industry. Our specific charge is to:
• Provide a forum for all industry segments
to exchange & process information
• Provide leadership in Issues Management
• Serve as ‘The Voice’ for the industry
• Promote the consumption of US peanuts
internationally
• Fund, monitor, and prioritize selected research that affects the peanut industry

APC MEMBERSHIP SERVICES

O

ur mission is to serve our members by supporting
the general health and welfare of the peanut industry.
There are four member segments within the Council Grower, Sheller, Manufacturer and Allied/Broker/International. Each segment selects its own representatives
to serve on the Board of Directors through its annual
segment caucus held during the APC Winter Conference.
The APC serves its membership through active involvement of its Officers, Board of Directors, Committees,
ad hoc Task Forces and the Export Division. Member
services are provided by an experienced staff headquartered in Alexandria, Virginia; and a European office
based in London, United Kingdom. Consultants and
advisors provide assistance and support in key target
markets.
Throughout the year, APC sends out flash e-mails to
convey breaking news and information that impacts
our industry. Our staff provides weekly summaries of
peanut-related news articles from around the world.
We regularly update our members with statistical data
as well as USDA posted prices. In addition, the APC
staff posts monthly newsletters with the latest information on our domestic and international activities and
highlights of issues relevant to the trade. We continuously update the members’ only section of our website, so that our members can access contact details of
other member organizations, view back-issues of the
newsletters, and download stand-by position statements on key issues that affect our industry. The APC
also provides members with discounted rates for key
industry conferences and events to encourage participation and provide key networking opportunities.

Founded in 1940 as the
National Peanut Council, the organization and the export division, merged in 1997 to become
officially
established as the American
Peanut Council. Today, the
American Peanut Council (APC)
is the umbrella trade
association representing all
segments of the U.S. peanut industry (farmers, ware-housers,
shellers, brokers, dealers, and
manufacturers). The APC also
represents allied companies
(such as analytical laboratories
and totebag and equipment
suppliers) as well as
international companies.

APC Membership Provides:

APC offers
value to
members
through
Access,
Programs
and
Community

• Access to industry experts, specialized information, and crisis &
issues management assistance
• Programs including the APC Winter Conference, USA Peanut
Congress, the International Peanut Forum, and a number of
more specialized programs and special events. Networking is
an important benefit of APC membership
• A community of industry professionals that work together to
shape the future of the peanut industry
Other member benefits include specialized research conducted by
the Peanut Foundation to develop a safer and better quality product while improving the profitability of the industry.
Education/Training: Advance your career through APC educational conferences and webinars and its online job bank. Learn from
industry leaders about such topics as food safety and managing a
recall.
Standards Development: APC members are shaping the future of
the peanut industry by leading special committees addressing key
industry issues, such as food safety; totebag standards; electronic
Trade Data Exchange; and a Sustainability initiative.

NEW MEMBERS
2013-2014
Recruiting new members will continue throughout fiscal year 2014-15 as
APC works to expand upon the services offered, thereby continuing to
increase membership value.

ALLIED
BRL Analytical
Services
Key Technology
Nordic Shipping
Services
R. Smith Nut
Company, Inc.
Langguth
America, LTD.
INTERNATIONAL
ACH Foods
Mexico
Puyang Tianli Nuts
Co., LTD

Polyproductos de
Guatemala, S.A.
Spinlock, SRL
Elizondo
Agroalimentos, S.A.
de C.V.
MANUFACTURER
Breedlove Foods
Challenge Dairy
Products
Curts Peanut Butter
Hubbard Peanut
Company
Waymouth Farms
INDIVIDUAL
Kelly Chamberlin
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Industry Meetings

PC held two conferences this past year: the Winter Conference in
December 2014 and the USA Peanut Congress held in conjunction
with the American Peanut Shellers Association in
June 2014. Both included Board, Committee and Task Force meetings,
as well as a meeting of The Peanut Foundation.

Other industry associations that wish to hold meetings during the conferences are openly invited to do so. The conferences also include a
general meeting session where speakers address current issues and
concerns of the peanut industry.
Th 2014 Winter Conference was held at the Washington Marriott Hotel
in Washington, D.C. This conference offered sponsorship opportunities
and special thanks go to J.M. Smucker Company, O’Connor and Company, and Foison Packaging, Inc. for supporting APC.
In June, the APC co-hosted the Annual USA Peanut Congress with the
American Peanut Shellers Association. This annual convention has become the key annual meeting for the U.S. peanut industry with participation from all member segments. This summer’s convention was held
for the first time ever in Nashville and more than 300 members of the
U.S. peanut industry gathered for the popular three-day event.
All of these meetings provide ample opportunity for networking and
discussing the issues that either offer opportunities for, or threats to,
our industry.
Annual industry awards recognize leaders from all segments for their
contributions to the development of the peanut industry. In 2014, Jimmy Dorsett of Golden Peanut Company and Randy Griggs of the Alabama Peanut Producers Association were inducted into the APC Peanut
Hall of Fame.
Each year, the Peanut Research and Education Award is sponsored by
Bayer Cropscience and given by The Peanut Foundation and the American Peanut Council to an individual or team having made outstanding
contributions to the peanut industry. This year that distinction was given to a well-known geneticist, Baozhu Guo during the 18th annual USA
Peanut Congress in Nashville.
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Issues Management

he Issues Management Committee identifies issues of current and potential concern,
develops stand-by position statements and ensures that the Council is prepared to
speak on behalf of the industry.
The APC conducted a number of activities to address the issue of food safety, including:

• Continued efforts by APC’s internal expert committee on microbiological contamination to disseminate the latest food safety information to members
• Continued monthly reports from Hogan Lovells U.S., LLP to update members on the
new Food Safety Modernization Act
• Reviewed the industry’s Good Management Practices for grower, buying point, sheller,
transportation and manufacturer segments to
further reduce the prevalence of salmonella and other pathogens
• Continued close cooperation with the U.S. Food and Drug Administration. Conducted
food safety courses on nut HACCP in partnership with the University of Georgia. Partnered with the Peanut and Tree Nut Association to broaden the reach for many of these
courses
• Worked with the International Association for Food Protection to host a series of food
safety webinars for the peanut industry
• Continued the multi-year study to determine the prevalence of salmonella in raw
shelled peanuts after the publication of the initial study
• Continued media training of key staff spokespersons

A number of updated stand‐by‐position statements have been approved
by the Board and some of these can be found on our website www.peanutsusa.
com in the section for the media
These are statements for use by members
• Aflatoxin
• Biotechnology
• E‐Coli
• Listeriosis
• Obesity
• Microbiological contamination label
• Peanut allergy, Peanuts & Pregnancy
• Pesticide residue
• Salmonella
• Salt
• Trans‐fatty acids
• Unauthorized pesticide use response
The Sustainability Initiative Task Force has focused on research on peanut sustainability and the environmental footprint of our industry. The second farm level
sustainability study has just been completed and is slated for publication.
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he American Peanut Council’s Export Division Board of Directors is comprised of six shellers and six growers, with an additional six representatives
from the National Peanut Board serving in an advisory capacity. The Export Division administers the export development program for the U.S. peanut industry, contracting with the Foreign Agricultural Service (FAS) of USDA to promote
U.S. peanut exports. In the 2013-14 marketing year (September – August),
exports accounted for just over 22% of U.S. peanut production, and represent
opportunity for industry growth.
In 2014, the American Peanut Council managed over $3 million of funding from
the Market Access Program, the Foreign Market Development Program and the
Emerging Markets Program. In 2013-2014, export programs were focused in
the key markets of Canada, Europe, Mexico and Japan, along with some additional projects in Sub-Saharan Africa, Colombia and China.
The American Peanut Council submits a Unified Export Strategy (UES) to the
USDA/FAS on an annual basis, and this UES is approved for funding. The UES
outlines activities to be conducted in the various markets, all with the goal of
selling more U.S. peanuts in international markets. In order to receive funding
from USDA/FAS, the peanut industry is required to match or exceed the government’s commitment. The program is designed to be a public-private partnership.
In countries where the U.S. has a dominant market share, activities are geared
toward both the trade and consumers. The goal is to increase overall consumption of peanuts and peanut butter as well as increase the market share for U.S.
producers. For 2014, these include Canada and Mexico.

In Canada, the APC conducted consumer campaigns on various topics of interest
to Canadian families. The campaigns this year featured “Campfire Energy FuelUp,” which focused on the health benefits of peanuts; game-day snacks; and a
multicultural campaign. Social media was utilized extensively in Canada, to connect with consumers as well. In addition, there are robust retail and trade programs.
In Mexico, a country where diabetes and obesity are a concern for many people,
our communications are about the nutrition and health benefits of peanuts. In
addition, APC partners with Mexican manufacturers to promote peanuts and peanut butter to consumers, of which there is a growing middle class.
Our generic global campaign for U.S. peanuts promotes the high quality and great
taste aspects of U.S. grown peanuts. During the 2013-2014 year, we have worked
with companies in Canada, Italy, Mexico, Scandinavia and the UK to increase sales
of U.S. peanuts in this way.
In Japan, APC has aimed to educate buyers about the high quality of U.S. peanuts
with the goal of increasing market share in this important market through trade
communications. In September of 2014, APC hosted a group of Japanese buyers
in Virginia for a three-day reverse trade mission.
Through our Global Issues budget, we address factors that impact our industry,
such as peanut allergy and trade barriers. Our long-term investment on relationships with allergy bodies has helped to remove peanut bans from school allergy
guidelines in Europe and to focus on suitable allergy management policies instead.
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International Peanut Forum
T

he International Peanut Forum (IPF) was held during 9th - 11th April,
2014 at the Sheraton Roma Hotel in Rome, Italy. Held every two years,
the IPF is the only international conference dedicated to the peanut industry and is organised by the American Peanut Council. We had a record
turnout in 2014 with over 330 attendees from 35 countries registered.
With farmers, shellers, exporters, manufacturers, dealers, brokers and allied industries attending from all over the world, this is an ideal event to
network with existing and potential suppliers and customers. Starting with
the welcome cocktail reception and followed by two days of conference
sessions and exhibitions, delegates, sponsors and exhibitors alike hailed
this event as a great success.
Conference sessions focussed on issues impacting our industry, from the
latest on nutrition research, breakthroughs in allergy research and peanut
genomics, to production updates and the latest trends on snacking and
product launches. Panel discussions on high oleic peanuts, food safety and
supply and demand allowed for some stimulating discussions and audience participation.
Our thanks to all of this year’s sponsors who helped to support the event.

The Peanut Butter for the
Hungry Task Force
T

he peanut industry recognizes the seriousness of world economic conditions
and the continuing battle against hunger,
both in the U.S. and abroad. Peanuts are
a relatively low cost, nutritious commodity with which to nourish hungry people.
The peanut butter for the hungry task
force serves as an oversight group for the
APC’s activities to address hunger. Such
activities include efforts to develop readyto-use therapeutic food (RUTF) and readyto-use supplemental food (RUSF), which
are used internationally for the treatment
of severe acute malnutrition and moderate malnutrition. Domestically, peanut
butter is considered a staple in food banks
and provides a shelf stable, highly nutritious plant-based protein in feeding programs funded by the U.S. government and
other non-governmental agencies.
The United States Agency for International
Development (USAID) employs RUTF to
treat hunger in emergency situations and
purchased 4,120 metric tons of RUTF
products for treating severe acute malnutrition in 2014. USAID also purchased
3,630 metric tons of peanut-based supplemental foods in 2014, including a product
called “Nutributter.” USDA has tested a
peanut-based product for school children
in Haiti called “Mamba,” which proved
successful and appropriate for increasing
the nutritional status of children. APC will
be working to encourage additional use of
this school snack in additional countries in
the coming year.

The United States Department of Agriculture (USDA) purchased over 5,000,000
pounds of peanut products to use in various feeding programs. The peanut butter
for the hungry task force engages with USDA’s purchasing decision makers to ensure
that peanut butter remains part of these
important programs which include schools,
food banks and senior centers.
APC continues to expand activities to better address hunger, both domestically and
internationally by managing a communications initiative and by working with Peanut
Proud and other peanut industry organizations with a similar interest in promoting peanut butter as an excellent food for
hungry people of all ages.
APC continues to build relationships with
non-governmental agencies that deliver
food to recipients internationally, as these
organizations are responsible for ordering
and utilizing the peanut based RUTF and
RUSF in the field, as well as with appropriate U.S. government officials.
In late 2013, a task force of RUTF and RUSF
producers was formed. The goal of this
small group is to collaborate on issues of
mutual interest in order to communicate
with donor agencies with a single voice.

Peanut Butter for the Hungry
Food is not enough
Without essential nutrients
millions of children will die.

WWW.PEANUTBUTTERFORTHEHUNGRY.ORG

The Tote
Bag Task
Force
T

he Totebag Task Force is comprised of representatives
from manufacturers, shellers and allied segments and
continues its work annually to improve the totebags used
in the peanut industry. This group maintains and updates
an APC standard specification which results in an up to date
totebag for use throughout the industry. It also promotes
research to find ways to update the specifications and improve the totebag functionality.

The Taskforce publishes a quarterly report summarizing
random test of totebags to ensure their compliance with
the Task Force specification. These tests are funded by individual totebag users and supplied to the APC. This information is available to all members of the APC.
Two changes suggested in 2013 have been applied to all
new totebags on May 2014. The first was a change to the
breathability of the bag by increasing the required airflow
in the side panels. This should significantly reduce the few
mold issues occurring during the summer. The second was
a recommendation to stick the existing barcode tag on the
plastic pouch so users can easily use barcode scanner in inventory and receiving.
During 2014 the Taskforce also tested a new pad to the top
of the totebag to aid in moisture absorption. If proven effective these will be will be added to the APC specifications
in 2015.

(eTDE) Task Force ElectronicTrade Document Exchange
T

he work of the eTDE Task Force has completed most of the
needed development work for peanut electronic documents
and is developing a fee based system for maintaining the system.
The new fee will be based on a small fee per document uploaded
basis and will be assessed to the provider of the document. The
objective of creating a system to store electronic copies of current
paper documents will result in reduced cost of handling the documents, reduced errors, and eliminate fraudulent documents has
been met. The system has made the viewing of the documents
available both domestically and internationally to health inspectors, custom inspectors, and users of US peanuts in their finished
products. The only steps left are for the industry to work together
to begin using the system worldwide.
Worldwide adoption has begun with six major ports in the EU (Rotterdam, London, Felixstowe, Barcelona, Antwerp, and Hamburg)
and 46 ports in China. Documents have been created in conjunction with Mexico and it is expected that system will be operational
in 2015. The system is now fully functional and is available to all
shellers and manufacturers in the U.S. as well as importers of U.S.
peanuts around the world.
We will also be adding the U.S. Aflatoxin certificate, the EU PreExport Aflatoxin certificate to the eDoc document creating template system in eTDE. We will also add an updated peanut quality
certificate to the eTDE system. This work will be partially funded
by the APC.
This project is supported by funding from the USDA, and FAS as well
as commodity groups for peanut, almond, dairy, egg, poultry, and
pistachio. The eTDE Taskforce will be adding 6 new commodities
to the system in 2015 to make the system financially sustainable.
The Taskforce is also working with FAS to add additional countries
and other USDA agencies as well. Currently over 650,000 peanut
documents have been uploaded to the system from USDA-AMS
and commercial laboratories, Federal-State Inspection Services
and peanut exporters to the EU. Commercial documents are also
being added to eTDE eventually replacing those included now in
courier packets for export shipments or being emailed to domestic customers.

T

he peanut industry decided in 2012 that
the best way to compete in the future is
by enhancing peanut varieties for disease
resistance and yield potential. They also decided that the best way to accomplish this
was by sequencing and assembling the peanut genome to identify genes that confer
these desired traits. The goal of the Peanut
Genomic Initiative, managed by the Peanut
Foundation is to maximize yield while minimizing inputs in order to sustain production
and better compete with other crops. In addition, the genomics effort will enhance the
nutritional aspects of peanuts which will increase consumption through marketing.
The Peanut Genome Initiative (PGI) is a five
year project at a cost of $6 million. In addition, the PGI includes 6 components in its
strategic plan and is ahead of the timeline
in every component at the current writing.
The integration of these six research components will create approaches that allow
us to better understand and optimize the
key traits of the peanut accelerating development of superior seed varieties in a much
shorter timeframe.
The second year of genomic work has seen
many steps forward. The commercial cultivar, Tifrunner has been sequenced and partially assembled. This assembly work will
be completed in 2015. The two wild species
(durenensis and ipaensis) have also been
sequenced and assembled. The publication
of these two wild species assemblies will
also be completed in 2015.

The
Peanut

Foundation
The PGI group of international researchers
has also discovered over 1,000 trait gene
markers and has begun releasing this information to breeders in 2014. It is expected
that hundreds more will be release over the
next few months. Markers of early and late
leafspot, TSWV, nematode, white mold,
and the high oleic trait will soon be part of
every breeder’s toolbox and should expedite the release of new improved varieties
in the years ahead.
The Foundation also continues to fund a
winter nursery in Puerto Rico as well. This
winter season nursery will allow breeders
to increase seed production needed for new
variety releases twice a year, or 3-5 years
earlier than using current methods.
The Peanut Foundation also hosted the International Peanut Genomic Initiative in
Savannah. Continuing this international
collaboration is allowing accelerated completion of the goals of the PGI as well as reducing the cost of the research to the U.S.
Complementary work is also going on in
China, Brazil, India, and Japan.

OFFICERS

Chairman: Joe West, McCleskey Mills
Chairman-Elect: Hugh Nall, Southern Ag Carriers, Inc.
Secretary/Treasurer: Otis Lee Johnson, Texas Peanut Producers Board
Immediate Past Chairwoman: Anne Marie DeLorenzo, Mars Chocolate North America, LLC

DIRECTORS
GROWERS:
Mark Boardman
Western Peanut Growers Association
Joe Boddiford
Georgia Peanut Commission
Ken Barton
Florida Peanut Producers Association
Donald Chase
Georgia Peanut Commission
Dell Cotton
Virginia Peanut Producers Association
Rodney Dawson
Georgia Peanut Commission
Armond Morris
Georgia Peanut Commission
Carl Sanders
Alabama Peanut Producers Association
Bob Sutter
North Carolina Peanut Growers
Association
SHELLERS:
Charles Birdsong
Birdsong Peanuts
David Birdsong
Birdsong Peanuts
Chad Chandler
McCleskey Mills
Sonny Deuell
Birdsong Peanuts
Kris Lutt
Golden Peanut and Tree Company, LLC
Alan Ortloff
The Clint Williams Company
Bill Park
Tifton Quality Peanuts
Byron Warnken
Wilco Peanut Company
Jimmy Dorsett
Golden Peanut and Tree Nut Company, LLC

MANUFACTURERS:
Bill Brown
The J.M. Smucker Company
Jim Fenn
OLAM
Mark Magnesen
Kraft Foods
Nick Melhuish
Algood Food Company
Wendy Langan
The Hershey Company
Garrett Owen
ConAgra Grocery Products
Juan Rodas
Hormel
Ben Smith
Snyder’s-Lance
Mike Valentine
John B. Sanfilippo & Son, Inc.
ALLIED/BROKER/INTERNATIONAL:
Sid Levy
SGL International LLC
George Lovatt
Lovatt and Rushing, Inc.
Tyron Spearman
National Peanut Buying Points Assn.
John Reed
Reed Marketing LLC
CHAIRMAN, PEANUT FOUNDATION:
Dan Ward
North Carolina Peanut Growers Association
CHAIRMAN, NATIONAL PEANUT BOARD:
Gayle White
Oklahoma Representative

2013-2014 APC Officers
And Board Of Directors

2013-2014 APC Export
Board of Directors
OFFICERS
Chairman
David Birdsong, Birdsong Peanuts
Vice-Chairman
Larry Ford, Florida Peanut Producers Association
Secretary/Treasurer
John Powell, American Peanut Shellers Association
Immediate Past Chairman
Larry Don Womack, Texas Peanut Producers Board
DIRECTORS
Growers
Tim Burch, Georgia Peanut Commission
Marianne Copelan, South Carolina Peanut Board
John Crumpler, National Peanut Board
Michael Davis, National Peanut Board*
Rodney Dawson, Georgia Peanut Commission
John Harrell, National Peanut Board
Vic Jordon, National Peanut Board
Jeff Roper, Texas Peanut Producers Board
Bob White, National Peanut Board
Ed White, Alabama Peanut Producers Association
Shellers
Jean-Paul Bodourian, Golden Peanut Company, LLC
Sonny Deuell, Birdsong Peanuts
Alex Izmirlian, Golden Peanut Company, LLC
Alan Ortloff, The Clint Williams Company
*chair of NPB Export Committee

ISSUES MANAGEMENT COMMITTEE CHAIRPERSON
Bill Brown, The J.M. Smucker Company
PEANUT BUTTER FOR THE HUNGRY TASK FORCE CHAIRPERSON
George Birdsong, Birdsong Peanuts
SUSTAINABILITY INITIATIVE TASK FORCE CHAIRPERSON
David Prybylowski, Mars Chocolate North America, LLC
TOTE BAG TASK FORCE CHAIRPERSONS
Rhonda Starling, Golden Peanut and Tree Nut Company, LLC
Harry Crozier, Birdsong Peanuts
ETDE CHAIRPERSONS
Deborah Bradley, Golden Peanut and Tree Nut Company, LLC
Terry Mottley, Birdsong Peanuts
MARKETING COMMITTEE CHAIRPERSON
Ryan Lepicier, National Peanut Board

2014 APC Committees
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Patrick Archer, President
parcher@peanutsusa.com

Louise McKerchar, Vice-President
and Director of European Marketing
lmckerchar@peanutsusa.org.uk

Stephanie Grunenfelder,
Vice-President,
International Marketing
sgrunenfelder@peanutsusa.com
Erica Davies,
Manager of Marketing and
Communications
edavies@peanutsusa.com
Reneé Rye,
Director, Administration and Finance
rrye@peanutsusa.com
Christina Taylor, Office Manager
ctaylor@peanutsusa.com
Gene Crawford, Web Manager
gcrawford@peanutsusa.com

Anne O’Donnell, Office Manager,
Europe
aodonnell@peanutsusa.org.uk

